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TEST REPORT

ISSUED TO ASHISH DESAI ULR No. tc

SHED NO: 2B, S.NO 1085 ADALAJ, SHERTHA

VILLAGE GANDHINAGAR 382424 ,GUJARAT 


Contact Person : ASHISH DESAI


Phone No: 9167255227

Test Report No. HSTD/TR/2610/0014

Discipline Chemical

Group PLASTIC AND RESIN

Report Issue Date 15/10/2026

Contact Person 15/10/2026

Contact Detail --

Email 19/10/2026

Sample Test Details

Sample receipt Date 15/10/2026 Sample ID HSTD26100036

Analysis starting Date 15/10/2026 Analysis Completion Date 15/10/2026

Sample Condition Ok Name of the sample chillz Butterscotch laminate

Sample Quantity 1 Type of Sample 1

Manufacturing Date 01/01/1970 Batch No. -

Expiry Date 01/01/1970 Other Details (if any)

TEST RESULTS

Sr.No. Test Parameters Results Unit LOQ
Test

Method
Specification

1
Colour migration 40deg for

10days

No colour

observed
- NA

IS 9845-1998

(RA 2020)
-

2
N-Heptane @ 38deg for 30

min
2.65 mg/dm2 NA

IS 9845-1998

(RA 2020)
NMT 10 mg/dm2

3
N-Heptane @38deg for 30

min
26.5 mg/l NA

IS 9845-1998

(RA 2020)
NMT 60mg/l

Remark/Note: Sample complies as per specification

REVIEWED BY

Bency Joseph

(Quality Manager lab)

AUTHORIZED SIGNATORY

Bency Joseph

(null)

***** END OF THE TEST REPORT *****

HS/QP/64/FO3

HEMSHELL SERVICES – CT & T Centre


903/1, Makarpura, GIDC Estate, Makarpura, Vadodara - 390010 Gujarat - India.


Phone: +91 265 2631053 / 2646999, Telefax: +91 022 26860692


Email: support@hemshellservices.com


www.hemshellservices.com, www.hemeteck.com

1. The result listed refer only to the tested samples(s) and applicable parameter(s).
2. In Case Sampling is not done by Laboratory ,the

results apply to the sample as received.
3. There are no additions to, deviations or exclusions from the method.
4. The report shall not be

reproduced except in full, without written approval of the laboratory.
5. Laboratory is not responsible for the authenticity of photocopied

test report.
6. Please see Embossed seal to confirm the authenticity of this report.
Disclaimer: Information is supplied by the customer(s)

and can affect the validity of results.


